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A Sydney rental advertisement has prompted calls for tighter real estate marketing
regulations after images in the listing appeared to depict views that do not exist.

The property in question is a two-bedroom unit located in Leichhardt, an inner-west suburb
of Sydney known for its vibrant Italian heritage and bustling café culture. Despite being
several kilometres from the nearest coastline, the listing showcased images suggesting the
apartment offered expansive beachfront views.
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Industry observers suspect the photographs were digitally altered using either advanced
photo-editing software or artificial intelligence tools to make the property more appealing to
potential renters. While image enhancement in property advertising is not a new practice,
the growing sophistication of AI technology has made it easier for misleading visuals to go
undetected.

The matter has caught the attention of the New South Wales government, which is now
considering stricter laws to address such practices. The proposed legislation would make it
illegal for real estate agents and landlords to use digitally altered imagery that
misrepresents a property’s actual features or location. If passed, the changes would
introduce penalties for misleading advertising and could require agents to disclose when
images have been digitally modified.

Consumer advocates argue that such regulations are necessary to protect renters and
buyers from being lured into viewing properties under pretenses. Misleading visuals, they
say, waste people’s time, erode trust in the real estate market, and could potentially mask
more serious issues with a property’s condition or surroundings.

Leichhardt locals expressed mixed feelings over the controversy. Some see it as a harmless
marketing tactic, while others say it crosses an ethical line. “People should be able to trust
that what they see in an ad reflects reality,” one resident commented.

Real estate industry representatives have acknowledged that while minor adjustments for
lighting and colour correction are standard, adding features that do not exist, such as ocean
views, risks misleading prospective tenants. They caution that overly broad restrictions
could inadvertently affect legitimate marketing practices, but agree that transparency is key.

If the NSW government’s proposal becomes law, it could set a precedent for other
Australian states to follow, signalling a broader shift toward truth in real estate advertising.
Until then, experts advise renters to cross-check listing photos with maps, street views, and
in-person inspections before making any commitments.

The debate highlights the intersection of technology, ethics, and consumer rights, and
serves as a reminder that in the digital age, seeing is not always believing.
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