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The University of Edinburgh has finalised one of the largest commercial agreements in UK
higher education sport, partnering with sports hydration company Grilla in a reported three-
year deal worth a substantial six-figure sum. This development places Edinburgh at the
forefront of university sport investment and marks a significant milestone in the evolution of
student athletic support across the UK.

Under the agreement, the funding will be channelled into a wide range of initiatives aimed at
enhancing student participation, athlete development, and overall sporting performance.
The deal supports activity across the full spectrum from inclusive recreational programmes
to elite athlete scholarships, ensuring benefits reach all levels of sport within the university.

According to the University of Edinburgh, the partnership is expected to impact not only
general access to sport but also directly benefit several individual sports clubs. These
clubs are described as being “invested in the partnership,” suggesting an active role in both
the design and implementation of programmes linked to the Grilla collaboration.
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This commercial commitment represents a notable step in university-private sector
cooperation, particularly within sport. By aligning itself with a fast-growing consumer brand
like Grilla, the University of Edinburgh is strengthening its strategic position within the higher
education sector and redefining how institutions can approach funding, facilities, and
performance outcomes in sport.

Grilla, known for its work in hydration and sports performance, has recently increased its
visibility on the global stage. Only a week before this UK announcement, the brand
reportedly revealed a major partnership with the United States Youth Soccer Association
(USYS), a large participation-based sports organisation. The two deals, taken together,
illustrate Grilla’s intent to scale its influence in both professional and amateur sport, across
borders.

Speaking on the Edinburgh partnership, Mark Munro, Director of Sport & Active Health at the
University of Edinburgh, commented:

“This is a transformational moment for sport at the University of Edinburgh. Our partnership
with Grilla is not only one of the most significant commercial deals ever in UK university
sport, but also one that will directly benefit our students, from grassroots participation to
elite performance. We are proud to be working with such an innovative partner to grow
opportunity, access and excellence in university sport.”

Grilla’s Managing Director and co-founder, John Smith-Howell, echoed this sentiment,
highlighting the brand’s focus on shared values and long-term impact:

“Grilla is all about energy, ambition and performance all of which are values we see reflected
every day at the University of Edinburgh. We are thrilled to partner with one of the UK’s most
prestigious universities to support student athletes, clubs and facilities, and to help fuel
success both on and off the field.”

The financial injection will be used in part to support athlete scholarships, club
development, and enhanced facilities, positioning Edinburgh as a leader in modern
university sport delivery. By creating an environment where students can succeed at every
level, whether participating recreationally or competing at an elite level, the partnership
reinforces the university’s commitment to broad-based access and long-term athlete
development.



Additionally, this deal sets a potential precedent for other UK institutions, which may seek to
replicate the commercial success achieved by Edinburgh. As government funding for
universities continues to fluctuate, private sector deals such as this offer a viable model for
sustaining and improving campus facilities and student experience.

With its reputation as a member of the prestigious Russell Group, the University of
Edinburgh is no stranger to pioneering efforts in academia, research, and public
engagement. This new commercial relationship confirms the university’s broader strategy to
integrate sport as a core component of student life and personal development, not merely
as an extracurricular activity.

Moreover, the partnership is expected to contribute to the university’s appeal in both
domestic and international student recruitment, with top-tier sporting infrastructure
increasingly seen as a key draw for prospective applicants. As sport continues to play a
larger role in student wellbeing and institutional branding, deals like this are likely to become
more common.

For Grilla, the University of Edinburgh provides a high-profile platform in one of the UK’s
leading education and research hubs. The visibility offered by this partnership may serve to
further accelerate the brand’s market presence, both in higher education and beyond.

This development cements the University of Edinburgh’s reputation not only as an
academic leader but also as an innovator in student sport. Through this deal, the university
is making a clear statement: that investment in student wellbeing, athletic development and
inclusive access to sport is central to its mission and future.


